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INSTRUCTIONS:

® Answer question ONE and ANY OTHER TWO questions.

QUESTION 1
(a) Discuss the application of ICT in marketing libraries and information services.
(10 marks)
(b) Explain key features that you would include in a library website to market a library
product of your choice. (20 marks)
QUESTION 2
(a) Evaluate how designing and or redesigning library premises markets the library.
(10 marks)
(b) Explain how libraries utilizes search engines optimization to market their libraries.
(10 marks)
QUESTION 3
(a) Discuss how visual identity is important in marketing libraries. (10 marks)

(b) Explore how Chuka university library has marketed its library as a space. (10 marks)
QUESTION 4

(a) A good impression is much easier to undo than a bad one, analyse this statement in
relation to marketing of libraries. (10 marks)
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(b) Discuss how you would use slide sharing to market the library’s electronic resources.
(10 marks)
QUESTION 5

Discuss ways in which non-profit organizations like libraries use to measure success. (20 marks)
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