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CHUKA UNIVERSITY

SUPPLEMENTARY/SPECIALEXAMINATIONS

FOURTHYEARSECONDSEMESTEREXAMINATIONFORTHEDEGREEOFBACHELOR

OFSCIENCEINFOODSCIENCE&TECHNOLOGY

FOST464:PRODUCTDEVELOPMENTANDSENSORYEVALUATIONOFFOODS

STREAMS:
TIME: 2 HOURS

DAY/DATE:MONDAY16/11/2020 8.30A.M -10.30A.M.

INSTRUCTIONS:

 AnswerallquestionsinsectionandanyotherTwoinsectionB

SECTIONA

1.Explainthedifferencebetweenmarketmixandpromotionmixwithrespecttoproduct
development

(4marks)

2.ExplainFIVEfactorsthatmightaffectsensoryanalysisofyourproduct (5marks)

3a)Describethreemajorwaysinwhichpricingofyourproductcanbecarriedout
(6marks)

b)Outlinemajorstepstocarryoutwhiledevelopinganewproductpriortolaunching (5mark)

4a)Explaintheimportanceofcarryingoutmarketsegmentationpriortoproductlaunching.
(5marks)

b)Explainfactorstoconsiderwhileselectingpackagingmaterialofanewproduct
(5marks)
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SECTIONB

5.a)Withaclearillustration,describetheadoptionprocessofanewproductimmediatelyafter

launching. (15marks)

b)Discusstheimportanceofmarketingmixintheproductdevelopmentconcept.
(5marks)

6.Discussvariouswaysinwhichaproductcanbecategorisedasnew. (10
marks)

b)Explaintheimportanceofpackagingandlabellinganewproduct.
(10marks)

7Discussthefollowingwithrespecttoproductdevelopment

a)Markettargetingandpositioning (4marks)

b)Descriptiveanddiscriminativesensorymethods

(6marks)

c) Marketinginformationandresearch (4marks)

d)Characteristicsofagoodlabel

(6marks)
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