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CHUKA UNIVERSITY

UNIVERSITYEXAMINATIONS

EXAMINATIONFORTHEAWARDOFDEGREEOFBACHELOROFSCIENCEINFOOD
SCIENCEANDTECHNOLOGY

FOST464:PRODUCTDEVELOPMENTANDSENSORYEVALUATION

STREAMS:BSC(FOST) TIME: 2 HOURS

DAY/DATE:THURSDAY23/09/2021 11.30A.M –1.30
P.M.

INSTRUCTIONS:
 AnswerALLquestionsinsectionAandanyotherTWOquestionsinsectionB.

SECTIONA(30MARKS)

QUESTIONONE

(a) Brieflyexplaindifferenttypesofnewproductsthatcanpossiblybedeveloped.(6
marks)

(b) Describethefactorsthatmayaffectthesensoryvaluationofyourproduct.(4
marks)

QUESTIONTWO

(a) Brieflydifferentiateaprotoceptfrom prototypeandfinalproduct. (3
marks)

(b) Suggeststrategiesyoucanpursueinordertosegmentthetargetmarketforyour
new product. (4marks)

(c) Explainthemeaningofthefollowingexpression“theheartofanynewproductis
inits ingredientcomposition” (3marks)

QUESTIONTHREE

(a) Explaintheimportanceoflabellingandpackagingonthenewfoodproduct
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development.
(4marks)

(b) Explainfactorsthatinfluenceadoptionofanewproductbyconsumers. (3
marks)

(c) Inyourwords,explaintheterm sensoryevaluationanditsrelevancetoafood
technologist. (3marks)

SECTIONB(40MARKS)

QUESTIONFOUR

(a) Usingthefoodproductyouhavedevelopedasareference,explainthestepsyou
followed from conceptiontolaunchingofyournewproduct.
(15marks)

(b) Whatfactorswouldyouconsiderwhenselectingaprocessforanewfood
product?

(5marks)

QUESTIONFIVE

(a) Discussthechangesinthepromotionallevelandmixinthedifferentstagesof
the productlifecycle. (10marks)

(b) Discusstheroleofhumansensesinrelationtosensoryevaluationofagiven
product.

(10marks)

QUESTIONSIX

(a) DiscussTHREEmajorsensoryevaluationmethodsthatarecommonlyusedin
product testing. (9
marks)

(b) Consideringtheproductyourgroupdeveloped,suggestandexplainpossible
market growthopportunitieswhichyourgroupcanpursue.
(11marks)
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